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Enhance the Competitiveness of the Tourism in Xinjiang Under the Background of the

“Silk Road Economic Belt”
LIU Ya-hui, MENG Yong-sheng
School of Economics ,Xinjiang University of Finance and Economics, Urumgji, Xinjiang 830012

Abstract: Xinjiang has vast land and abundant tourism resources. In recent years, tourism industry has better developed with
increasing competitiveness, but there are significant differences levels of development of the tourism from city to city. Therefore, this
essay is based on the Porter "diamond model" theory to analyze the Xinjiang tourism industry competitiveness index system, by factor
analysis to measure tourism industry factors of 14 cities in Xinjiang. The result shows that the tourism competitiveness of different states
in Xinjiang are quite various, so we give reasons both from the external conditions of supply and internal demand conditions. Finally,
we give specific recommendations to enhance the tourism industry competitiveness.
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On the Brand strategic Improvement of “the Belt and Road” in Halal Catering Industry in Ningxia
WANG Lei '* FENG Jian'
1. Tourism Management Department, School of Humanity, Ningxia University, Yinchuan, Ningxia 750021;

2. Institute of Geographic Sciences and Natural Resources Research, CAS, Beijing 100101

Abstract: Under the background of““The Belt and Road””strategy, with the SWOT analysis of Ningxia Halal food industry,
the authors put forward the Ningxia brand of Halal food and beverage industry should rely on Ningxia Halal diet culture resources
endowment and the existing catering industry layout and scale, at the same time, standardization and specialization should be taken
at the first place. Through the ““dig the connotation of the brand carrier, integration of brand and brand elements, cultivating brand
awareness, enhance brand image””path, weshould carry forward the Ningxia local Halal food culture, expand the scale of halal food
and beverage management, enhance the national cultural pride and identity, improve the service level of local social grand target, and
finally forms with rich return characteristics of Halal food industry.

Keywords: Ningxia; Halal catering industry; brand
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